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VoV — Value over Volume
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1. China Railway Express
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DOG RELAIS

Airport Resort & Daycare

G

KX

numvw Alrporf Wor/d 2025

2. Dog Relais Hotel

Dog Relais AalsausunSilisudmsuningivluauinduigialu
oanglsu (Rome Fiumicino Airport) Usswedad Tsausugtouvisil
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uinsnguiiserutiussuy nsvingaustaa uietntnlaenisldnay
(Aromatherapy) Wazn1s Video call wﬁLﬁwmszij\hmgm waziile
Wveafunendumnfanunsiudafidsandulunousuldiuiiann
auudu
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WUBRn (Transpacific) u&a Tnaidumsiiozdalsiusnistudl 2026 Tdun
Los Angeles-Melbourne (fiunau 2026) Los Angeles-Auckland (Junau
2026) uag London-New York (nelul 2026)
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Wign A1anselanann 11% Wu 18% aeluszeziian 1 U lnedndusngn
Mstaulnrelne 64%

wiindumeiuunldufierldnuaiesiouszian Generative Al Tunns
MUNUNISLAUNTY UiraN1SAITIaNaUNUITLREs 46% winduiide
Tufuugties Al uagnii 25% Saiiszaunsainislésutoyaiianain
WI0AENHINATUUE VDY Al

uenaNH9NNANISAITI9V8Y Amadeus Aeansdnduduundstoya
undeiiouardidninadenisinaula lunisaraunuviesiiednes
UNAUN9USEINT 2025 GaWUa1 UALAUNIIATT 36% UBIINNITUBALET
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Suggested Itinerary.

| Avnw: www.expedia.com

1. Expedia’s Trip Matching

Expedia’s Trip Matching 1Jufliaesinsives Expedia flaldnuiloou
figuien 2025 firinusn Taegldanuanunsouss Instagram Reels n5iasifien
fituveu/adlsludueunaindu Expedia 9nntusyuy Al ves Expedia
azuUastoyan Reels Tinaneifuununisviesiiien (Travel Itinerary)

asiui Tneanduwmalulad Al Tun1siesizininuazinle

Flight Deals

from New York 2

4 Week-long trip this winter to a city with great food, non. . o

Duration ~

3 Allfilters  Nonstop X Round-trip | &1~ | Economy v  Airlines ~

& 27 deals from New York for a 7 day trip departing between Dec 1.and Feb 28

About these resuits @

San Francisco

usual
Thu, Dec 4 - Thu, Dec 11 Mon, Dec 1- Mon, Dec 8 ss538 $191

s2716 $903
- Nonstop - 16 hr 15 min - Cathay Pacific

sat, Dec 6 - Sat, Dec 13

# Nonstop - 7 hr 35 min - Iberia [@ Nonstop - 6 hr 28 min - Alaska

| Auvnw: blog.google.com

2. Flight Deals by Google Flights

Flight Deals fofltasnsauminslneansinsecduuuulmimeldunannosy
Google Flights ﬁﬁwawuiauﬁuﬁaganwsﬁumaa Amadeus Fauanangan
nsfuminslasansiaiesduimluiidesssygannetaen udinesi
Tiglduusssreanudesnisdeusssiniauazensuninisiouiien
pnfeg1aTy “epnifismgiasaign” nFINHUsFUUAINT AT IZ
ANUFBINITNAIUTIENBUAE Matching gavsnsUanenis tietiaue
s1A1Unslaan593991ntayaves Amadeus Trfugldau
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wInnssun1stuAdwilinisiiuntaniseinidldiiaianas dntaunig
anusaidntiagananglnl 4 ldagainungaau

1ut 2026 1500 UATILAU (Narrow-body aircrafts) @usuldusyeylng

a Y a X = a \ X0 o o ' a a a
Azi5uTliUsNsINTU IrsesTumaniiidsnnlilveuaslidomafufen
vyvu o v A =~
saunalasunrswaunlvimesluwny (Turbofan) NYILLANTLEENS
msulianunsatuldlranindulaglifesnziudsunission q Moeng
Yaupsastuamuaudnsuldtussezlnanlaneu wasiifnungdatay
5973190 2025-2026 Aotasoadugu A321XLR laeu3em Airbus dula
hanin 4,700 ludneia (8,700 Alawums)

Uaduaivayu
inFesdudduaudmiuiusserlnagnesnuuuliithsanussiueinie
waziiiulszansnmnistu Taedsnsnisussndndemasiofituiuiu
517 9 25-30% iileifisuiuiniesiuduneu duwalinarsarsnistu
aulouazdsto Wlldnuendsteveunsesdu A321XLR Aifunndn 550 81
wnliumsveaieiflilfdwansenuanzanudilumsidumasiniy
witasesduguludazsumfousumaluladuaguinsgiuainuauis
wuulnl findnduligaamnssunisdudiosudsdufuiauiuinsuas
WINIFIUAINAVIETENTNNITTY A8AARBINUNAAITIAVY Amadeus
finudrtinidunieilandesnisanuagainuazsmialunisiiunig
11991114 1aendn 69% deniiiuniadi Gate lnsawnululawning
wsghidosnmsiiandenauaniisdoduma

I AuIMw: iberia.com

fhagransuinisiimoulandmsud

1. lberia Airlines

arenstulediSe anensiuurenfvesUsymaailu Ao aren1sduusn
vadlaniildsunauiriesdu A321XLR dusnaausivaned 2024 uazUals

Usnsilewndlisdiluasausniioiui 14 waadnieu 2024 Tudunisain
Weownsalugaiiosusasiu (MAD-BOS)

Amw: AV8 Photos / Shutterstock.com

2. IndiGo Airlines

IndiGo Airlines @en150u51A1UsENETR (Low-Cost Carrier) Sualsiusnis
WEUN190UnSIsENINeduRe-nI ASsnlulseIRransaieinsasdu
U Airbus A321XLR Tuidung 1nd-1owsud (DEL-ATH) uaz yulu-aisud
(BOM-ATH) wiatiauunsiay 2026

ALIMW: gantas.com

3. Project Sunrise by Qantas

Project Sunrise falasanistunsesyeglnavesaienisiu Qantas 17;5\11,11]'1
auUaiiendunssliuizinsewing dndid-asunou uay Faid-Theesn
\Bundausnvesian TneldiaTeatiu Airbus A350-1000ULR JufilAuiildsy
msfaulanitesessumstuseriteadusseznaiuiuds 22 Flus Tned
Avuadaliuinsuddldsuueuniesiugudnanlull 2026

uudltun 4: Pop Culting — misnavingsnduindou

Q28 Pop Culture ua:wgdanssutawi:uov Fandom
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qﬂwawaqmsviaaLﬁaalﬁamudw Landmark wazaaIufinnunseua
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Content Tlansruntinaednsely udldwaiuinaredunsnddunia
UeyeymneImusssu wse Cultural IP (Cultural Intellectual Property) i
asananauligaulalnsimitazeenidun1adiuussma/guniv
Womumanudiiudssrnatesmvieiasasiimnumassuasiuveu
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U3ALa 56U (Bridgerton) Nindndun1siiulnvadiAsugiaiiesuns (Bath)
1 1 dl 1 = 1 )% o ga ) %
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o v Y @ ¥ M Y & a '
TMus55N Pop Culture lauansliiunarinldldidunsananszua
uildanaredutadeduindounsiiuniaisaelsgnunass lddrazdu
nsuanduliiniiunisesnlududaduaniuiasiuanaenineuns
n1seenlUinAanssu SuUTENIUDIMIS %38 Workshop fN4 5 musesdsd

Uadvariuayu

Tugmddvtafingnssuguilnaudansnuanifunguianig (Audience
Fragmentation) Q’ﬂumw Content Lawwzﬂzjumummau’lwmﬁaLm
wazduuzinveadaneifiu uandsanluefinogaga 90s Aiguilaa
nnnduandeifeaiu

nsutswenuanidungudesmuanudureuresiuilnadeliaanseua
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foan1sluifisanusesdsdnsenmeunsinaniuitureu Ty 66%
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1. Airbnb Originals

Airbnb lWasnuaavgn15liu3n1sTv Airbnb Originals Ndauyseaunisal
n1sinsIuAanssugn Exclusive dnlnaynnaniveldes gideavney
vaulan nieAsiawoYens Megsianssuliun Seuituaiuaniug
flu Tetsuro Shimaguchi tnuaniuazeanwuuAIdAalsUasiusigyu
& & 4 . . v ' i a
WosvevIna meuns Kill Bill angluaiadniuwdlungalaiieinay
N15181971n158A Podcast Y8 Conan O’Brien 1fiaaasn

2. Virgin Voyages - True Crime

Virgin Voyages Lﬂﬂmmﬂamm True Crime Voyage ma’LmsmwsLmLsm
ARovEINTSUTALIAnT LS nSUdesde 5 Autloonuuuandmiu
@190 Podcast iHeartPodcasts (1A38918 Podcast dusu 1 veoslan)
Fuveunisiuilaiiessnafonsyinssy fidnsiunivazlddudaty
Aanssuwnuny 819 1) n1537u8n Podcast LaI309ARE1TEINTTY
dm 9 U39 2) Workshop @ouiin Podcast wardeumAdansianse
3) Meet & Greet ffUg{ins813 True Crime Tods 1usiu
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YaleAz 130BIINATUEILRY
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WSUA Pick 'n’ Stays lASULSIHANAUINNUNLAUNIINADINITHBINN

neulandlanalndvesminnunnniniesssnniau  Ineladfaduayuy
NaNYBEI LU

91NNAN15d1599909 Amadeus WUT1 63% VaIUNLAUNIIEURA
F93wANINTIATIUNR wanFuguantiiawiglunisuiuuss
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King Size Bed

5,00 EURJnight

Add for 5,00 EUR

‘Supreme luxury with divine views Upper Floor
ROCK SUITE

capture the autheniicity and ireverence of rock -
7dd for 6.00 EUR
SofaBod-Double  Bustootnsoundsystem  C

€89 riont
. mmm ||,

pose your price for

Auimw: Hotelverse

1. Hotelverse

Hotelverse K{lviu3n1sinalulag 3D Digital Twin niausnisliusnisluina
n5989iNnLUY 3D UuuwanwesunsRsiivn ivaeliidninaninsa
@envunazdisiariesinuuuaizadld neuviiniseeseiuluiea 30
fresiinruiuladessiiinuastousnisues Hotelverse azamnsaiden
wesinliuuuzas Tddneziludundswesiosin Faneuenniineng
wagsumnsngluenans WWudu

ROOMS DINING MEETINGSAEVENTS OFFERS CONTACT ATTRACTIONS

(8095 145 | [om2ome

swep12 | Select your stay for Room 1

RATES  PACKAGES

Double Room

MoxOceupaney.

Aspeople

FEATURED AMENTIES

W= R

I AMw: Amadeus Hospitality 2025

2. Amadeus - iHotelier

Amadeus iHotelier A 5¥UUTANITNTITABINDIRNLTIUIU (Central
Reservation System — CRS) fulniiiiléfunisiauisesonainszuy
N15909kUULAN AeldAszuy iHotelier T5ausuaI1I5AUINITIANIS
wouwnldedaaziBeauintu venanidszuudindn dedeiiuda
Auatnsalun1siiauevIeUszaunisain1soanIzynna
(Personalised Booking) Tsausuanunsailagaanienisusuusisuseaunsal
dwisurne liieslunuantfasusing q aeluies nsenseenuuy
uwRnnau3ns 1wy Hesfiligunsaidmiuvineu guasaleenidanie
Weaapgunn viegunsaifiuAutuiisdng 4 WU L3 aduLnm Xbox
usiu

3. The Peninsula Hotels

The Peninsula Hotels 1uin3alseusungiifinnulansudiunsiiusnms
WU Personalised Luxury ne/lusiosindissuuniuauwuuAdvianiu Tablet
fanunsaufuusivanmedeuasssaunisainisindeuldfenuios
9 19awLBen 1w uasln gaumnll dihu wagszuuANUTTRENG 9 uenanid
Jidingsanunsaidanuueuldnainvaiggunuusnunnuuaue

wudldun 6: InnovaTourism — MISIGUNIVIWDAUNS

inalulaggaa
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=1 Q1A o -1 i s e A '
wartlazglil¥iseddnadinsaiinduualuainaineuns Sci-fi 8nsialy

1A ¢ a dl a N6 v dl 1
usiliuAaUsyaunsalaseivateyszma lnsianie 3w tnmald uu uay
ansgolusnt wererunanauagyusulssanalvnumalulaging q
WenmuIgnamnssunIsieniisaliinag wasnanedu “udinan”
fegaAumlanlilAun1iesneIUszmaAvasny

Jaduduiniou

T Fwaiipenanedunsinandudfyveansud InnovaTourism laeianie
Lﬁamma%mﬁaLl,asmm?jﬁmg' Tasunisineuns waznaredulia
NIULWAAWBSNANN § unfig1aal Tenz Tangquan Life Spa @un
Complex 24 dTus galawa 5 Hu Tuuanduidu Usemadu Aildsu
auaulaeghammaluunanesu TikTok Tull 2025 fikiusn fedlsnd
melufiadnlar nsanudsandn auandunisliuinisuuuasuiens
Wan1suyeauliu surun duinlewny (879 PlayStation VR ua3aLnu)
Usmsensldsnin uazlouindeu asu auluilien sk ldinveadien
Pnhlanfunauviesiisanunssuadu

91nYeyATas Amadeus Travel Intelligence Wuin S1uMSAUMIEITY
TUguiduluaiensalusnueall 2026 vANTUNI1 48% ilaLiiaufiu
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uazhlyuiidndnasgraunnsenisidenganunalaienis lneaniziiios
Manruguuianssuegnaduitu isusmanalulad Anudnadoasse
wagnsasulilufiden

InnovaTourism fdsaznateuuinsgiulusveseunan lneninuedda
T 2036 Amnwiuduiiindundldnaassisnsudlauduasgnunud
FegunuunMsiRunsiiusgansninaanitludnsedu 91nnan1side
494 Amadeus wui thvieaiieavilanain 60% Sauaulafiaglduinig
iieatiu Hypersonic fianansaidumaldsiniianindsds 5 wih ansses
namnAusnasuseulUisesninderiedids 1 Halus luvasi
3n 59% vestinifiunisesniiaznaasdliuinisszuurudinuiigs
8814 Hyperloop Lﬁ@L@]UW’]QS%W’J"IQLﬁQﬂMQj

nszuanuaulamaiaziouliiuin uinnssunisiiunisnanuEags
fdezuesdussneudfyveinisvieaiivalusuinn uasaznateidu
Uszaumsalngaumanisnniuies o
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- Alhmw: Wagme 2025

1. Waymo driverless taxi

nszuawmaluladanusungaluindshgadldaungu Early adopters
Tnsanwizluflesognswunsiudaln Jeiinnsldeuuiingléaudu
194 Waymo fiunsnans iileauvisiisuiigliusnsdaisdassthuinig
windl¥auduursnluniininaiag sndiegraty Mswivuiles
Froufindl¥audures Waymo szezinan 3 $alus Aemlag Dara Mihaly
idamaydunsdnrivihitesiien

Avmw: Submersive 2025

-

2. Submersive

Submersive fi® Immersive art bathhouse 138 aULgs@auzuazmalulag
gnan NnauauewiadIdysyras (Biometric Interaction) 984519018
WeasUsvaunsaivasusnAals malulad uasmadeenluguuuulng
= = . a4 0 Aa X = .

nldwmefunnew anunuietiinduainlefievas Corvas Brinkerhoff
nildlugsiunensanile Meow Wolf HuAausniveidsslunisadna

a Y 3

Immersive Art sedulan dinuataluiiesseaiu Ssunda Tul 2026

3

YALAUTBY Submersive Aon1TANKATUIUAAUY INerAIERTaNDY
(Modern Neuroscience) inalulad Al 3dlalusiandu uas o3 dus
1h wazgamd lAFefu ileasUszaunsalil “nevausssesnsniy
uazesualveIidIvuuUEEa LN X
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1. Downscale (am Volume an Value)
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3. Premium Niche (an Volume Lﬁlu Value)
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4. Sustained Promotion (A4 Volume an Value)
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5. Stabilize (A4 Volume A4 Value)
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6. Up-sell & Cross-sell (A9 Volume WY Value)
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8. Additional Market (Lﬁlu Volume A4 Value)
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